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Culture 
There’s no better time than now to be uniquely you! 

Macro trends: fitness, sustainability, social media, and individualization



Category

Throughout history one thing remains: cool kids wear skate fashion.  

Residual Dominant Emergent



Company 
Vans inspires self expression and true self identity for the youth culture.

The Most Popular Shoe Brand 

Invented for the youth     
Comfortable and Cool



Consumer

As Vans grew into a larger brand, it also lost some street cred.



Insight & Get - To - By Brief

Brief

Get: people who see Vans as a “basic” brand. 

To: understand the lifestyle wearing Vans truly represents.  

By: showcasing how Vans is a portal into the California lifestyle  

Insight

Fashion is a competitive sport, but everyone wins when we embrace what makes us 
unique



Creative Thought-Starters 
A Day In The Life of My Vans

● Video featuring someone going about a day in 
California seen through the perspective of their Vans 
shoes. The video would feature prominent spots in 
California that embody the lifestyle of the OG Vans 
consumer i.e. the Venice Boardwalk. 

The Great California Skate

● Vans publishes a master list of skate parks around 
California challenging consumers to visit as many of 
these parks as possible during Summer 2022. 


